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PERCEPTION OF

o Profession / field of study: 721hupms
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* Describe what happiness Is to you
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PERCIPTION OF HAPPINESS
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* Describe what happiness Is to you

PERCEPTION OF HAPPINESS

« Profession [ ficld of study: ﬂ",mt’

o Age: i

* Detcribe what happiness is 1o you
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* Visualize It here!
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*  Which color best communicates happiness to you?
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« Describe what happiness is to you

* Visualize it here!

o Which color best communicates happiness toyou? 1 40\

o Which color best communicates happiness to you? Y"u‘ow
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* Visualize It here!

» Which color best communicates happlness 1o you?
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Cape
AED 4,687.11
Dress:
AED 1,826.65
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Jacket Dress: Top:

AED 3,747.01 AED 1,646.66
Pants: Dress: Pants:
AED 694.66 AED 2,048.29 ED 1,761.20



CUSTOMER PROFILE

The target customer of the brand is a bold young or middle aged woman living in
the middle-east, and has an above average income. She is always in touch with her
emotional side, and therefore shows interest in various forms of art and self
expression, and leads a career-oriented life within the creative field.

The lifestye of this woman matches her spontaneous personality. It is quite busy but
allows for routine-breaking activites. She focuses on aspects of life that provide
spiritual nurturing, often attends events within the design industry, constantly seeks
more knowledge in different arts, and is interested in self-development. She has an
active social life, loves to meet new people and share life experiences.

Her fashion style is very feminine, and she prefers wearing statement pieces that

reflect her personality over trendy looks. Her preferred style often includes unique
prints and bold colors in soft silhouettes and interesting volume .
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VISUAL DENTITY

il

NOUR EHAB

NOUR EHAB | FASHION DESIGNER

-

[] +971 556 333 6067

= nour.eahdelaty@gmail.com
&) nourlycreations

& DUBAI, UNITED ARAB EMIRATES

Vision: Creating fashion that holds sentimental value

Mission:The brand’s mission is to weave stories that connect to the soul into elegant
garments to offer feminine statement pieces that express something more
profound than what appears on the surface, relating to core aspects of
self-expression such as emotions, experiences, and culture.
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